H AQAQNH Zuppetéxel oto MevoU Twv Xpuowv ZKoUu@wyv 2023 pe Tnv
ayatrnuévn ®éra NOM AQAQNH

H AQAQNH, yia 3" ouvexduevn xpovid atmoTéAece xopnyd oTnv uwnAoU KUPOUG TEAETH
atrovoung Twy Bpafeiwv «Xpuooi Zkougoiy, n otroia éAafe xwpa Tn Acutépa 11 ZemTeuBpiou
oT1o gUPRANUATIKO Eevodoxeio MeydAn Bpetavvia.

21N QETIVA TEAETH ATTOVOUNAG TwV Bpafeiwv CUPPETEIXav Kal gayeipewav ol 11 TTIo €TMIOPACTIKOI
oe@ otnv EANGBa, o1 otroiol emIAEXBNKav Yéow wneogopiag tou diopydvwoe 1o ABnvépapa,
ME TN ouppeToX TTEPIOOOTEPWY ATTO 200 OEP EYVWOPEVWY IKOVOTATWY KAl KUPOUG.

H AQAQNH, mpwtaywvioTnoe pe TNV ekAekTh Kal TToAuBpaBeupévn Péta MOMM wg kupio
ouaTaTikd yia 1o QeTIVO pevou. To avipepa tng Pétag MOM AQAQNH pe Tn yaoTpovouikn
TEXVOYVWOIa TwV KATALIWPEVWY OEQ dNUIOUPYNOE HIa agEXAOTn YAOTPOVOUIKA EUTTEIPI TTOU
AIXMAAWTIOE TIG AICOACEIS OAWY TWV TTAPEUPIOKOUEVWV.

H Biku Matoutodkn, Marketing Manager tng AQAQNH &nAwoe oxeTikd: «Eipaote 1oAU
UTTEPNPAVOI TTOU UTTOOTNPICaPE yia GAAN PIa XPOVIA Tnv TEAETH ATTOVOMPNG Twv Bpafeiwv.
®€tog, n ouvepyacia pag amékTnoe IDIAITEPN ONuAcia KABWG ETIKEVTIPWOAKAUE OTNV
avadeign Tng eCalpeTiknG yeuong tng ®érag MOM AQAQNH. To “mmavipepa” TNG QETAG YOG HE
OAeg TIG dnuioupyieg Tou pevou ATAV PIa attédeign TG OEOUEUONHG HAG yia TNV avadeign tng
eMNVIKAG yaoTpovopiag. Eipyaote Tavia agooiwpévol otn  diatipnon Tng TTAoUCIog
YOOTPOVOMIKNG Trapadoong NG EAAGdag, aykaAhidloviag TapdAANAa TV KalvoTopid.
MoTevoupe otn dUVAPN TWV CUCTATIKWY UWNAAG TTOIOTNTAG YIa TNV avadeign TnG eAANVIKNAG
yeuong!»



